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SOCIAL MEDIA
& THE E-NEWSLETTER

\WHAT YOU NEED TO KNOW FOR THE 2024-2023 PROGRAM YERR




SOCIAL MEDIA: A BRIEF BREAKDOWN

® FACEBOOK - A connection and information platform ideal for friends, family & groups
® INSTAGRAM - A place to share photos and short videos, advertise events & “Scrapbook”
® YOUTUBE - The best site for video-sharing, including events, speeches, tutorials, etc.
® PINTEREST - A place to create boards and pin content, like a bulletin board one can share

® TWITTER - 1deal for connecting with entertainers, authors, political figures, etc.

® TIKTOK - An app for watching and sharing short videos; popular with Gens Z & Alpha =
® OTHERS: LINKEDIN, REDDIT, SNAPGHAT, GOOGLE+, WHATSAPP DISCORD, HIVE, MYSPACE, QUORA




VFW NATIONAL AUKILIARY SOGIAL MEDIA

° FACEBOOK: www.facehook.com/VFWAuxiliary
° INSTAGRAM: @ufwauxiliaryhq

*YOUTUBE: www.youtuhe.com/ @vtwauxiIiarv-nationalorgan2845 ;
* PINTEREST: @ufwauniliary ‘




WHATTO DO US WHATNOTTO DO

® ALWAYS: Use pronoun “We” when representing the organization

® ALWAYS: Use proper grammair, spelling, punctuation

® ALWAYS: Be positive, inclusive and kind

® NEVER: Make political statements or “like” such pages from an official page or in a group

® NEVER: Use an official page to make personal comments, even regarding auxiliary issues®
unless you are representing the organization and being positive. Ex: “we love
working with scouts!” is Ok. ”l hate the new uniforms” is not. Instead, try “some of
our members dislike the new uniforms and wish we could go back to the old ones,” 2

or make the comment from/on your personal page instead.

® NEVER: Use social media to bully or ostracize anyone




FACEBOOK: PROS & CONS

Most used by Auxiliaries, Departments, National and individual members
Easily accessible, basic usage is not complicated, many tutorials exist
Group/page content can be scheduled in advance through Meta
Generally free, no cost to sign up, never have to spend money

Little/no tech support from meta or Facebook

Sponsored posts cost money — are they worth it?

Trolls, bots and spam posters go largely unchecked z

Political misinformation and inflammatory content




HOW NATIONAL USES FAGEBOOK

VFW Auxiliary National
Headquarters will be

AN

from July 15-25 for National Convention.
We will reopen on Tuesday, July 26

"RESOURCES
ARE NOW
BEHIND
MALTA!"




HOW NATIONAL USES FACEBOOK

To share important time-sensitive information re: deadlines, closings, weather

To post pictures from our past (throwback Thursdays, important trips, famous people)

To advertise items for sale at the VFW Store, sometimes with tie-ins to special days/Programs

To showcase Auxiliaries in Action, getting the word out about what we do

To help members find information and/or learn how to better use sources like MALTA

To share holiday greetings and ideas for projects and fundraisers (Christmas, Halloween, Valentine’s Day)
To invite members to send in their questions so other members or HQ can give advice & guidance

To highlight our involvement with local youth groups, incl. Scouts, Junior ROTC, marching bands, etc.

To promote and educate the public about the National Home and other Auxiliary and VFW Programs 7

To aid the VFW in their efforts to support the passing of important legislation like the PACT Act




HOW YOU CAN USE FACEBOOK

® Create groups for specific subsets of members (ex: Membership Chairmen or VAVS reps)
® Share important reminders, dates and deadlines
® SWAP ideas with fellow members
® Ask and answer questions relating to that Program, office, etc.
® Post to department pages
® Encourage interaction through Q&A, “Remember when,” throwbacks, etc.
® Give up-to-the-moment updates regarding events (ex: snow cancellations)

® Promote Programs/events within the Department and/or showcase individual Auxiliaries

® React to content posted by Auxiliary National Headquarters, National VFW and/or National Home
® Boost engagements by using like or love reactions and leaving comments %
® Help us get important information out to a wider audience by clicking the share button '




HOW NATIONAL USES INSTAGRAM
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HOW NATIONAL USES INSTAGRAM

To showcase the work of student award winners (Patriotic Art, lllustrating America)

To share in the congratulations of Patriot’s Pen and VOD winners

To promote scholarship and contest opportunities using #hashtags

To document the journey of the National President as she makes her Official Visits

To post short videos from National Convention for members who cannot attend (reels)

To support Auxiliary members and Auxiliary accounts by liking and sharing their photos and stories
To show crafts and ”Buddy”® Poppy displays made by members and/or at National Convention

To participate in fun or silly “Patriotic” days like All American Pet Photo Day (July 11)

To recognize individual members for their accomplishments i

To find and #repost photos posted by members, the VFW and/or the National Home




HOW YOU CAN USE INSTAGRAM

® Post photos from your Programs, projects and fundraisers

® Promote upcoming events to the general public

® Create a greater sense of community with other Auxiliary members
® Participate in weekly hashtag posts or trends for fun

® Shoot, edit and post short videos (reels= saved. stories = last 24 hours)

® Go “Live” by posting videos that air in real time, allowing for comment responses %




HOW NATIONAL USES YOUTUBE
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HOW NATIONAL USES YOUTUBE

® Holiday greetings from the National president and HQ Staff

® VFW news

® National Ambassadors’ PowerPoint presentations from National Convention

® Greetings and messages from the National President and/or National Line Officers
® Informational videos to assist others in learning about our Programs

® National Ambassadors’ presentations with animation (also posted in MALTA post-
Convention)

® Tutorials and explanations of traditions, Rituals, etc. it

® “Why | joined the VFW Auxiliary” and other promotional videos to share




HOW YOU GAN USE YOUTUBE

Sharing any of the videos from the previous slide(s)

Starting your own channel or Department channel

Posting video greetings to the membership in your Department

Encouraging Historians to post videos from parades, programs, fundraisers, etc.
Encouraging Chairmen to advertise upcoming events, scholarship opportunities, etc.

Encouraging members to share their own “Why | joined” or “My Veteran” videos

Note: if sharing Voice Of Democracy/Patriot’s Pen winners, only do so after National
awards have been announced




HOW NATIONAL USES PINTEREST
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HOW NATIONAL USES PINTEREST...
AND YOU GAN T0O!

® Save & share ideas for:
Patriotic crafts
Patriotic foods & party snacks
Fundraisers
Decorating
Using “Buddy”® Poppies

Easy-to-make games

Activities to do with children




H#HASHTAGS: Q & A

® What are hashtags?
® Short keywords or phrases after the pound sign, no spaces
® How are hashtags used?
® To make it easy to find similar content
® How can they help National, Departments, Auxiliaries and/or Chairmen?
® Keep connected with members, keep track of specific types of posts, organize pictures
® Common hashtags: #throwbackthursday, #wisdomwednesday, #repost, #catstagram

® Popular 2024 hashtags: #instagood, #love, #tbt, #travel, #happy, #fun, #ootd, #selfie -

¢ Silly sentence captions: #whyisthisevenathing, #theseseemcounterproductive,
#insertsomethingfunnyhere




#UFWAUKILIARY #HASHTAGS

® #VFW, #VFWaux & #vfwauxiliary = content from/about the VFW and/or VFW Auxiliary
® #vfwauxtbt = Throwback Thursday pictures from our past

® #auxinaction, #auxiliariesinaction = Auxiliaries in Action

® #vfwrepost, #repost = content reposted from the VFW or other organizations/users

® #Yacpac = used annually with year for Young American Creative Patriotic Art winners

® Program-specific: #vfwauxyouth, #vfwauxmembership, #vfwauxmentoring, etc.

See list of all Program focus & frequently used hashtags under

Member Resources behind MALTA login soon.




PROGRAM-SPECIFIC HASHTAGS

® Pros of using Program-specific hashtags:
® Easy to find posts & pictures
® Keep connected with chairmen at all levels
® They make it simple to sort & organize posted pictures

® The creator can utilize them to fit their needs

® Each Ambassador can create one *special* hashtag for their Program |
® Helps to highlight one particular focus within each Program

® National will use these to help promote that part of your Program

® Ambassador, National & members can easily find pictures & info relating to it




BRENDA LOST & FOUND:
BRANGHING ACROSS AMERICA

® #BrendalLostAndFound: (see #Carlacoasttocoast:
Banding Together Across America for reference) 7

VFW Auxiliary-National Organization
29 D

CARLA, COAS OAST:
Banding Together Across America

VFW Auxiliary National President Carla Martinez arrived in the Bluegrass State! On September 28,
just in time, to welcome recently-identified World War Il POW, Pfc. Frank Brooks as his remains
traveled by Fort Knox on his way to his hometown. She joined Department President Annie
O'Connor's North Hardin VFW Post and Auxiliary 10281 as they lined the highway with Flags. She
talked to some inquiring passers-by to join the crew. The evening was capped off with that
Auxiliary's "Nearly World-Famous Taco Bar" courtesy of Auxiliary President Cindy West and
General Manager and member Kim Flynn.

' The next moming, she had a friendly brunch with an enthusiastic Auxiliary 11404 and was
interviewed by the Meade County Messenger newspaper. She also had an opportunity to talk
21 SWAP with Kentucky District 4 President Virginia Smiley. Martinez and entourage then proceeded
| to the General Patton Museum of Leadership and learned about Patton’s philosophy and how
L today's Army is evolving to ensure leadership is relevant and prepared to take troops into the
conflicts of the future.

1 After the museum, she laid a wreath at the Central Kentucky Gold Star Family Monument in the
Radcliff Veterans Cemetery. Afterward, she was welcomed by an outstanding Color Bearer team
from Bullitt County Memorial Auxiliary 5710 under the leadership of Brenda Stroud. A delicious
light lunch was provided there with a fantastic turnout from all across Kentucky District 6. As her

'_ final official stop, Martinez moved on to Pleasure Valley Post 1181 and got to hear about the
4 fantastic turnaround that Auxiliary has made. She was also asked by the Post Commander to help
him award their Auxiliary President Marjorie Hill with their Auxiliary Member of the Year award.

Her visit concluded with a dinner at a local eatery on the open air veranda, topped off with a
gelato. Kentucky will miss her but looks forward to her return for the National Convention this

S summer!




BRENDA LOST & FOUND:
BRANGHING ACROSS AMERICA

#BrendaLostAndFound (see #Carlacoasttocoast: Banding Together Across America for reference)

Post-visit Historians send the 10 best photos to npanteleakos@vfwauxiliary.orq

They must send photos no more than 2 weeks after Brenda has left that Department

Historians should cc dept presidents; we will not contact you to track down photos

The schedule for social media posts & E-Newsletter inclusion will be pre-planned & shared

If no pictures are received within 2 weeks, we cannot promise inclusion on social media or E-News

If no pictures are received prior to the scheduled date, none will be shared for that state



mailto:npanteleakos@vfwauxiliary.org

THE E-NEWSLETTER
® What is the E-Newsletter?

® A biweekly newsletter emailed to members who have email addresses in MALTA.

® How does it differ from the magazine?
® Comes out more frequently (every other week except in July & December)
® More short articles about time-sensitive issues with greater flexibility re: when to share
® More room for regular personalized content like #JanesJourney or #CarlaCoast2Coast
® Less in-depth articles/overviews about trips that will be better covered by magazine
® No letters to or from the editor or letter from the National President

® Does not include magazine features like “My Veteran,” “Member Spotlight” or scholarship winners’ artwork
or speeches.

® Is this the same content we get on social media?:

® Sometimes, though typically Facebook will have shortened versions of articles with a note to “see the next
E-Newsletter...” o

® Social media has more focus on pictures & videos, while the focus in the E-Newsletter is the written
word & information.




QUESTIONS?

® Email us at info@vfwauxiliary.org or directly at either

npanteleakos@vfwauxiliary.org or smelcher@vfwauxiliary.org (until April).
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